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The faculty and staff of Lynn University are excited to present the Dialogues
of Innovation January Term for the fourth consecutive year. During the 
January Term, students will participate in innovative educational experiences 
focusing on original ideas, topics, pedagogies and/or experiential learning. 

As you review this document, below are some key
points to remember when registering for the January Term:

	 •AllstudentsarerequiredtoparticipateintheJanuaryTerm;
	 •RegistrationfortheJanuaryTermwilltakeplaceduringspring
registration;
	 •Forstudentswhowouldliketoparticipateindomesticor
	 internationaloff‐campusprograms,pleasecheckwiththe
	 CenterforGlobalEducationandCitizenshipasdeadlinesvary
	 percourse;
	 •Allon‐campusclasseswillinclude2.0hoursofacademiccredit
andbegradedonanA‐Fscaleorapass/nopassbasis;
	 •AllADPsandAPAswillinclude3.0hoursofacademiccredit;
	 •Allstudentsshouldnotethatcostsareestimatesandwillvary
duetofinalenrollmentanddonotincludereadingmaterials;
	 •Theminimumcourseenrollmentis12students;
	 •Allcourseswillbescheduledduringthefollowingtimeperiods:
	 	 MWF:8a.m.‐noon;1p.m.‐5p.m.
	 	 MTWRF:	9	a.m.	–	11	a.m.;	1	p.m.	‐	3	p.m.

















The Dialogues of Innovation
ON-CAMPUS J-TERM PROGRAMS

 FUN-FILLED, HANDS-ON SCIENCE                               Ahmed

This course will engage students in non‐traditional and innovative
methods to enhance their level of scientific literacy. An analytical, 
fun-filled approach will be utilized to stimulate the appreciation of
scientific concepts among students. Students will be involved in
hands‐on science demonstrations, and through teamwork stu-
dents will learn the scientific process.

“Science is fun if properly done.”

Estimated Cost Per Student: $30 
Time: MTWRF; 9 a.m. to 11 a.m.

THE DAWN OF ROCK MUSIC: A CULTURAL STUDY
                                                                                                             Aiello                                                                                  

The Dawn of Rock Music course examines the key musical artists of
rock ‘n’ roll from around the world in the late 1950s, 1960s and 1970s
that caused this musical art form to become a dominant aspect of
popular culture. In addition to a close examination of the music and
lyrics of key musical artists of these decades, the course will explore
the cultural influences that are reflected in the music of the era,
including music festivals, alternative lifestyle choices, fashion and
music videos. Lastly, the course will connect the past and present
through the study of the original rock music and cultural meanings as
well as expressions of the post-modern world.

“Elvis and The Beatles, Woodstock, Punk and Reggae:  Discover 
the dawn of rock ‘n’ roll music and learn how rock transformed the 

world then and as it still does now.”

Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

This course takes a multidisciplinary approach to environmen-
tal issues, problems, and policy, with a focus on an economic 
perspective.   A unified and integrated treatment of science and 
policy is emphasized in order to be informed and active par-
ticipants in designing and implementing policy solutions to 
local and global environmental problems. The unifying theme 
of this course is that of transforming cultures from a state of 
consumerism to that of sustainability using design thinking.

“To Consume or not to consume, that is the question.”

Estimated Cost Per Student: $0 
Time: MTWRF; 9 a.m. to 11 a.m.

CALL OF THE MALL: THE PSYCHOLOGY OF SHOPPING
                                                                        Ainbinder and Crawford
	  

During this course, students will investigate the various human
behaviors and responses related to shopping in several venues,
including the Town Center Mall at Boca Raton. Students will also
explore the effects of advertising, mall design, store layout, employee
behaviors and the social psychology of brand loyalty, which will be
accomplished through experiential activities. In addition, students
will also be involved in a research study incorporating naturalistic
observation and a cross‐sectional descriptive survey. The concept of
budgeting in relation to shopping will be examined. Students will
gain an understanding of shopping as a mood‐altering experience that
can lead to addiction. The course will take place January 5, 7 and 20
on campus and Jan. 10, 12, 14 and 18 at the mall.

“Everything you always wanted to know about shopping and why.”

Estimated Cost Per Student: $100 
Time: MTWRF; 1 p.m. to 3 p.m.

COMPARATIVE MEDIA OF THE SOUTH FLORIDA 
MARKETS                                                        Belafonte &  Goldstein                                            

This is an experiential course which explores the workings of ra-
dio and television in the South Florida area and their similari-
ties/differences in 2 top 50 markets within the continental United 
States. Students will engage in an empirical learning experience 
which examines, evaluates and compares/contrasts aspects within 
the ratings and demographic systems of local network affiliates 
in these industries through first-hand participation and research.

Begin a journey to becoming a researcher, producer and program-
ming aficionado in the territories of radio, television and internet 

media.

Estimated Cost Per Student: $60 
Time: MWF; 1 p.m. to 5 p.m.

PUTTING THE “YOU” IN YOUTUBE	                    Bennardo                                                                 

Everyone knows about YouTube, but do they really under-
stand it? This course will answer questions such as how it 
has evolved, how it works, how can one maximize their 
name, business or brand? Through an examination and ex-
perimentation with this internet mainstay, students will learn 
these powers and have greater experiences on this website.

Learn the ins and outs of the world’s # 2 search engine. 

Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

ECONOMICS OF CONSUMERISM AND SUSTAINABILITY                                                                  
                                                                                                  Asadoorian



THE ROLE OF THE MEDIA AND BUSINESS IN THE 
DEVELOPMENT OF CHINA                         Bernstein & Chinoy

WhentheCommunistPartytookcontrolofChina,theyvirtually
closedthecountrytooutsidersandallforeignmedia.Theliberaliza-
tionofrestrictionsonthepressfollowingtheNixonvisittoChinawas
amajorcontributingfactortoChina’simpressiveeconomicgrowth
andsocialadvances.AstheCNNcorrespondentandlaterBureau
ChiefofAsia,MikeChinoy,covered thosemomentous25years.
The course will center on a preview of Chinoy’s current
project, which is researching, filming, writing and edit-
ing “Assignment: China”, a documentary on the history of
American correspondents in China from 1945-present.

A look at events in China over the last 40 years through the eyes of 
the reporter who covered every major event for CNN News.

EstimatedCostPerStudent:$0 
Time:MWF;1p.m.to5p.m.

FRANCHISE EVALUATION AND SELECTION              Cipolla                                                                 

Thiscourseprovidesstudentswiththeopportunitytosystematically
examinetheirchancesforsuccessinfranchiseopportunities.Students
learn theprocess of determining goals and establishmeaningful
criteria to measure their ability to achieve those goals. This is
completedinordertorigorouslydecideonoptionsinthecontextof
actualfranchiseofferings.Therearenoprerequisitesforthiscourse.

Franchise Evaluation and Selection – Is it right for you? 
Should it be left for other opportunities?

EstimatedCostPerStudent:$0 
Time:MWF;1p.m.to5p.m.

The Miracle League is a charitable organization that conducts
special baseball games for children facing serious mental and
physicalchallenges.Inthisclass,studentswillcontinuethework
that LynnUniversity began during the 2011 J-Term, being fully
responsible for the marketing and fundraising of the organiza-
tion’s Palm Beach County Chapter. Students will run a “Spring
Training” game for the childrenon the January 12LynnDayof
Service;  create anupdatedwebsite;write,designandproducea
newsletter;organizetheleague’sphotolibrary;buildFacebookand
Twitternetworks;anddevelopaconcertedfundraisingeffort.All
studentsarewelcome,eventhosewhowereinthepreviousclass.

Build a foundation to bring the joy of baseball to special-needs 
children.

Time:MTWRF;9a.m.to11a.m.

COMIC BOOK SUPERHEROES ACROSS THE 
DISCIPLINES
                                                                                                  Deering                           

In this course, students will study comic book superheroes as
they relate to many subjects – history, art, literature, science,
religion, business, psychology, fashion, film, and the law. Stu-
dents will reread the adventures of their favorite superheroes,
explore your chosen area of study, and learn from their class-
mates’ presentations.  You will also plan a special activity for
LynnUniversity’sDayofCaring, proving thatwe are all heroes.

Study comic book superheroes for learning many things in many 
subjects!

EstimatedCostPerStudent:$10 
Time:MTWRF;9a.m.to11a.m.

 THE PLAY’S THE THING                                                     Fleisher
                                                                                      

Students will read and analyze two play scripts and a musical
and then attend performances of the sameworks off-campus at
local theaters.  Online videos and DVDs of material related to
the works will be viewed and discussed in class. The plays are
diverse in subject matter. Immediately following each perfor-
mance,studentswillgatheratanearbyestablishmentfordessert
and explore their reactions to each production.  The plays are
The 25th Annual Putnam County Spelling Bee, a book by Ra-
chel Sheinkin andmusic and lyrics byWilliamFinn;TheEffect
ofGammaRaysonMan-in-the-MoonMarigolds,byPaulZindel;
and a production to be announced.  [Please be advised that the
plays are subject to change, and thatThe 25th Annual Putnam
County Spelling Bee will be seen on Friday evening, Jan. 20]

Read it on the page: See it on the stage.

EstimatedCostPerStudent:$35 
Time:MWF;1p.m.to5p.m.

MAKE YOURSELF BEAUTIFUL                                          Francis                                                                 

In ancient times, jewelry symbolized a person’s status and po-
sition in society. Later, jewelry was used as a sign of wealth.
Today, jewelry is given as a symbol of love and affection. Jew-
elry, being an element of special beautification, has played a
special role in self-representation and self-expression. This
classgives studentsanappreciation for thevarious typesof jew-
elryandgems.It isalsoanopportunitytomakefashionjewelry.

Make yourself beautiful!  Accessorize with jewelry. 

EstimatedCostPerStudent:$35
Time:MWF8a.m.to1p.m.	

THE SECOND INNING: THE MIRACLE LEAGUE AND 
BASEBALL DREAMS                                                                                                               
                                                                                                            Curtis            
                                                                                            

AMERICAN SOLDIER II:  INSIDE THE WARRIOR MIND
                                                                                                          Grigelis          

“Those who have seen war will never stop seeing it.”
(Taken from the film “We were Soldiers.”)

 
Asa follow-up to lastyear’s successful courseAmericanSoldier:
TheUltimateSacrifice,whichlookedatsoldieringfromahistorical
perspective,studentswillgetinsideasoldier’smindsetbyaddress-
ingsuchquestionsas:Whydotheydoit?Howdotheydoit?How
doeswhattheydochangeandaffectthem?Dotheybelievethey
aredoingtherightthing?And,isitworththesacrifice?Theseand
othersimple,yetprofoundquestionswillbeanalyzedanddiscussed
through the contextofpopularmusic,films,documentaries and
veteranguestspeakerswhowillsharetheirfirst-handexpe-riences
with the class in an attempt to delve “inside thewarriormind.”

Estimated	Cost	Per	Student:	$0 



Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

UNDERWATER PICKUP LINES                       Jackson & Powers 

Students will embark on underwater excursions throughout South 
Florida.  They will gain practical knowledge on the importance of 
keeping waterways clean by participating in open-water cleanups, 
guest lectures, park visits and select readings.  While underwa-
ter, students will capture video footage and still images that will 
be incorporated in a public service announcement (PSA) video 
release.  These PSAs will be viewed on a variety of media websites.

**Students participating in this course must have 
strong swimming skills, experience on the open wa-
ter and an ability to adapt to weather changes.**

Explore underwater South Florida while cleaning the environment 
and creating public awareness through public service announce-
ments.  (Students must be proficient swimmers to take this course.)

Estimated Cost Per Student: $581 
Time: MTWRF; 1 p.m. to 3 p.m.

This experiential course is designed to take students out of the 
classroom to experience Florida’s waterways. These include 
surfing and paddle-boarding in the ocean, canoeing in the 
rivers and fishing in the everglades and lakes. The pur-
pose of this course is to educate students to the myriad of 
outdoor recreational activities of Florida enjoyed by lo-
cals and tourists alike. This course will also connect like-
minded individuals and perhaps encourage new clubs and 
organizations on campus to develop through the leadership acquired.

Turn off that TV! Get out and explore Florida’s waterways through 
fishing, surfing and paddling.

Estimated Cost Per Student: $215 
Time: MTWRF 1 p.m. to 3 p.m.

WHAT IS IT REALLY LIKE TO BE A TEACHER?	           Keller 

Participants will shadow teachers in local schools to learn what it is 
like to be a real teacher. This experience is for beginning education 
majors or anyone who is interested in the field of education. Each 
participant will be assigned a teacher to shadow (spend the day do-
ing all the things that the teacher does);this will include planning, 
instructing, lunch, bus duty, dismissal and after school meetings.

   Shadow teachers in local schools to learn what it is like to be a real 
teacher.

USING SOCIAL, EMOTIONAL AND MULTIPLE 
INTELLIGENCE IN PREPARING TO INTERVIEW FOR A 
JOB OR GRADUATE SCHOOL
                                                                                                              Leary	
			 
                                

Psychologists such as Howard Gardner and Daniel Goleman have 
developed theories about human intelligence than can be identified 
by those who want to learn more about how the brain works and 
how individuals can assess and understand their own intelligence. 
Gardner estimates that we have nine identifiable “intelligences” and 
Goleman’s research on “Emotional Intelligence” reveals that our 
interactions with others actually have the power to shape our brain. 
In preparing to interview for your next step in life after graduation, 
this J-Term program will utilize “mock” interviews, and videos-in 
class-interviews, to allow students an insight into preparing for an 
interview, and developing a personal style for the interview process.

How to learn to use your “best stuff” in an interview for a job or 
graduate school.

Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

NEGOTIATIONS & SOCIAL INFLUENCE
                                                                                      Lopez & Sommers                            

This seminar will explore influence techniques from print, 
graphics, traditional media and social reality as they migrate to the 
interactive space. Students will first study the fundamentals of per-
suasion, influence and coercion, and then look at how they have been 
adapted for use in interactive contexts. These will include email, the 
web and cell phones, as well as integrated marketing, “one-on-one” 
communication, viral media, hacktivism and neuromarketing. Stu-
dents will study a broad range of applications, from simple mar-
keting, negotiations through online trading, political campaigns, 
activism, and satire and discuss the relative ethics of using the same 
techniques for different purposes. Although students with all rang-
es of interests are welcome to take the course, be forewarned that 
this course will be structured to allow for highly critical analysis.

Want to learn how to get what you want, when you want and how 
you want it? This is the time to learn how to negotiate and influence 

people.

Estimated Cost Per Student: $0
Time: MWF 1 p.m to 5 p.m.	

HOW TO DO FLORIDA, THE NATURAL FLORIDA	                                                                                                             
                                                                                                       Kendrick         
                                                                  
                                                                                                 

CITY AND SURF PHOTOGRAPHY                                     Miller   

This course will explore digital photography, including pic-
ture taking, camera technique, Photoshop techniques and digi-
tal slide show graphics.   It will be a photography course focus-
ing on the visual components of the natural landscape of South 
Florida’s coastlines and its historic architecture. Students will 
visit historic downtown locations and local beaches, focus-
ing on the unique visual elements of these locations to create 
compelling images to showcase on any social media website.

Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

Estimated Cost Per Student: $0 
Time: MWF; 1 p.m. to 5 p.m.

Explore and photograph the beauty of South Florida’s coastlines 
and historic downtown locations through the lense of your digital 

camera.



LEADERSHIP STYLES OF SUCCESSFUL COACHES         
                                                                                     Miller & Pickering                                                      

This course is a study of the greatest and most successful coach-
es in sports history and the style of leadership each of these 
coaches relied on.   The students will explore and research to 
see if the motivational techniques of these great coaches have 
been altered with the changing social environment. The course 
will center on the actual experiences of expert guest speakers.

What is the common thread among the most successful coaches in 
sports history, in relation to their leadership styles, their code of ethics 

and their motivational techniques?

Estimated Cost Per Student: $0 
Time: MWF 8 a.m to 12 p.m.

Intensive Arts is a two and a half week long mini-semester 
which provides conservatory students with the unique opportu-
nity to focus on discipline related activities and projects which 
are not addressed during the regular semester.   Specific projects 
will be determined by department and individual studios and 
will intensively address critical issues of the performer through 
seminars as well as various large and small ensembles cre-
ated to explore repertoire outside the traditional requirements.

(This is open to Conservatory  of Music Students only.)

Estimated Cost Per Student: $0 
Time: All Times

 CREATIVE PHOTOGRAPHY: THEORY AND INTENTION                                                                                                     
Rivers

Photography as a practice has undergone dramatic chang-
es in the past 150 years of its existence. In this class students 
will seek to create new and exciting creative imagery through 
various forms of photography and related media. Through 
various field trips and class presentations, students will be 
exposed to the creative practice of fine arts photography. 
Students will begin to understand the intention of their creative 
passions, and learn how to translate that intention into a short 
biographical artist statement that can be used for 
résumés and beyond. In addition, students will create a 
mini portfolio celebrating their own creative and unique 
vision of the world while understanding the artists that 
have gone before them utilizing similar styles or techniques. 

Let your creative voice speak in this creative photography course.

 This course will be a two credit J-Term field experience course that 
may be taken no more than two times and would require 50 hours per 
two credits.  Students will be sponsored by a Lynn Faculty member 
who will act as a liaison between the field supervisor and the student.

Estimated Cost Per Student: $0 

TOP CHEF LYNN UNIVERSITY                               Schmatowsky
            
                                                                                     
Student will work in teams of three and compete for prizes 
and bragging rights as to who are the best chefs at Lynn. Stu-
dents will have practice sessions in the kitchen, and then will 
compete in an elimination format where the winner con-
tinues to the next round to determine the top chefs at Lynn.

Do you have what it takes to be “Top Chef Lynn”?

Estimated Cost Per Student:  $225
Time: MTWRF;  (Culinary  Lab) All Times	INTENSIVE ARTS	                              Conservatory Faculty        

GRE PREPARATION COURSE                                              Sheber                                                   

Going to graduate school?  Raise your score and confidence on the 
GRE.

The GRE is used by graduate programs and many business schools 
to evaluate your readiness for graduate-level work.   This GRE 
Preparation Course is designed to improve score and students’ 
confidence.   This course offers skills, strategies and test-taking 
approaches for the quantitative reasoning, verbal reasoning and 
analytical writing sections.  The instructor has been preparing stu-
dents for this and other standardized tests for more than 20 years.

Estimated Cost Per Student: $0 
Time: MTWRF;  1 p.m to 3 p.m.

Estimated Cost Per Student: $0 
Time: MWF 1 p.m. to 5 p.m. 

SELF-EMPLOYMENT AND MARKETING STRATEGIES
                                                                        A. Simpson & C. Simpson      

Be your own boss. An intensive course on how to make money doing 
what you love.

Students will find a corporation and/or establish themselves as a 
freelance contractor in their field of interest, develop a business plan, 
design a website and portfolio, blog on current issues related to their 
field, maintain social media identity and institute a marketing and 
public relations campaign. This course will result in every student 
being equipped to conduct business as a professional in their field.

Estimated Cost Per Student: $0 
Time: MTWRF 9 a.m. to 11 a.m.

CAREER EXPLORATION             Schapiro, Sommers & Faculty
                                                                                                                                            Explore Career opportunities.

Explore possibilities of career pursuits or education in an area 
of interest by gaining experience and spending quality time in 
a workplace.   Students gain perspective on work expectations 
by participating in a supervised work experience that can assist 
them in preparing for career pursuits for their immediate future. 

 FASHION PHOTOGRAPHY                                                     Stern        
                                                                                     

This course involves three days of photographing international 
models in Miami with make-up, hair and clothing stylists from 
the best agencies in Miami. Students will also visit the agency 
“Stash” in Miami and select the clothing for the storyline for the 
three photo shoots.   Students will learn about hiring models, 
make-up/hair and clothing stylists and how to produce a location 
shoot. Students will be introduced to the history of fashion pho-
tography. After shooting on location in Miami, students will learn

Learn fashion photography while photographing international 
models from the best modeling agencies in Miami.



to import and edit their images in Photoshop in class-
room labs. By the end of the course, students will have im-
ages for a professional fashion photography portfolio.

EstimatedCostPerStudent:$650 
Time:MWF;1p.m.to5p.m.

EstimatedCostPerStudent:$100 
Time:MWF1p.m.to5p.m.

MAKE A MOVIE                                                   Watson, C.

This film production class provides students with the op-
portunity to create a short film. Students will write, di-
rect, shoot, produce and edit without limiting the genre.

Make a short film: narrative, experimental art and music video





TheDialoguesofInnovation
TRAVELJ-TERMPROGRAMS
 BALI SERVICE PROJECT                                 Riedel &  Bagnoni     

Participateinservicelearningactivitiesinauniquesettingof
theworld,Bali,Indonesia.Lynnstudentswillidentifysimilari-
tiesanddifferenceswithinthisuniqueculturewhileproviding
services.Thisinteractionwillnotonlyprovideneededservicesin
thecountrybutalsoallowforstudentstogettoknowthepeople
andtheircustoms.Lynnstudentswillunderstandthehistorical,
social,educationalandculturalinfluencesonthedevelopmentof
Baliwhileengagingindialogueanddiscussionwithlocalcitizens,
studentsandprofessors.Studentswillengageinaunique
experiencebyliving,workingandlearning,sidebysidewiththeir
professors,whileteachingstudentsinaruralelementaryschool
inBali.

Live, teach, learn in Bali

EstimatedCostPerStudent:$4,265-$4,595 

THE HEDGEHOG VS. THE FOX: BRAZILIAN STYLE 
                                                                   Bauberger & Knight                            
   

WhileattendingtheDisneyInstitute,youwillhavethechanceto
exploreandparticipateinnumerousactivitiesduringthisprivate
event.LearnhowDisneymeetstheneeds,wants,stereotypesand
emotionsoftheirguestswithinnovativeproductsandservices.
Youwillalsoexplorehowmerchandiseisselectedtoenhance
theDisneystory,linkingtheproductsandservicesofferedtothe
guestexperience.Costuming,wardrobe,parkoperationsand
maintenanceandeventheCastingCenterwillbetoured.You
havethechancetovisitandgainperspectiveofthepark’sopera-
tionsbehind-the-scenes.

EstimatedCostPerStudent:$965

HEMINGWAY’S CUBA                                                           Morgan 

DISNEY INSTITUTE: MANUFACTURING THE MAGIC                                                             
                                                                                         Dandeo & Price

Change a life and change your future by experiencing the Brazilian 
beaches, culture of the streets and smiles of the children.

Asaleader,howshouldoneaddressissuesincludingpoverty,
nutrition,accesstohealthcareandhousingbydirectingappropri-
ateresources?Studentswillexperiencewonderfulandincom-
parablelearningopportunitiesincludingabroaderworldview,
agreaterunderstandingofinternationalissuesandexperience
workingoutsideone’scomfortzone.Thiscoursewillculminatein
aseven-dayjourneytoSalvadordaBahia,Brazilwherestudents
willexplorelocalculture,interactwithlocalcitizensandengage
schoolchildren.

EstimatedCostPerStudent:$2,055-$2,485
(Airfarenotincluded) 

In Hemingway’s Cuba we will visit settings from his fiction, haunts 
from his glory days, and Cuban cultural sites during this once in a 
lifetime opportunity to study an American Nobel Prize winner on 

an island Americans have had little or no access to for over 40 years.

EstimatedCostPerStudent:$2,775-$3,090 

Investigatetheemergingsegmentofthetourismindustryknown
asEcotourism.Ecotourismisaformoftourismthatfosterslearn-
ing experiences and appreciationof thenatural environment, or
somecomponentthereof,withinitsassociatedculturalcontext.It
hastheappearanceofbeingenvironmentallyandsocio-culturally

“Can protecting the environment sustain tourism? Costa Rica says, 
Sí!”

 ECOTOURISM OF COSTA RICA                DeVeau & Schapiro

AstudyofHemingway’sfictionsetinorwritteninCuba.Stu-
dentswillinitiallylearnaboutHemingway’slife,writingstyle
andthemes,aswellasreceivingbackgroundonCubafromone
whohasbeenthere.OnceinCuba,studentswillvisitsignificant
culturalsites,focusingonlocationsconnectedtoHemingway.
Whilethere,studentswillbereadingtwoofhisnovelssetinor
writteninCuba.Studentswilldiscusstheliterature,focusing
onsettingandthenvisittheactualsettings.Studentswillcome
awaynotonlywithabetterunderstandingandappreciationof
Hemingway’swritingwithCubaconnections,butofHemingway’s
appreciationofCubaherself.

sustainable, preferably in a way that enhances the natural an-
dcultural resource base of the destination and promotes the
viability of all operations. Costa Rica will be the laboratory
for this exploration. Everyone knows about YouTube, but do
they really understand it? This course will answer questions
such as how it has evolved, how it works, how can one maxi-
mize their name, business or brand? Through an examination
and experimentation with this internet mainstay, students will
learn tis powers and have greater experiences on this website.

EstimatedCostPerStudent:$2,970-$3,380 

ESPN’s Winter X Games Experience: Earn credits, boost your re-
sume, make money, and learn from the best.

EstimatedCostPerStudent:$TBA 

WINTER X GAMES                                                     Barr & Exsteen

The Winter X Games takes place this January in Aspen, Colorado 
and ESPN is in search of serious Lynn students to be a part of their 
team.  The  annual  Winter  X  Games  is  the  premier  winter  action 
sports event in the world, featuring athletes from across the globe 
competing  for  medals  and  prize  money  in  Ski,  Snowboard  and 
Snowmobile  events.  Students  will  work  with  ESPN  in  various 
positions.  The  X  Games  Experience  will  challenge  students  to  be 
their best, while working with the best in the business; ESPN.



JOURNEY OF COMPASSION TO HONDURAS	
                                                                 Keiley & Devereaux & Kassar
 
 Webster’s defines compassion as “a feeling of deep sympathy and 
sorrow for someone struck by misfortune, accompanied by a desire 

to alleviate the suffering’.”

Students will interact with local culture and explore the histori-
cal events and socio-economic conditions impacting the under-
privileged in Honduras. Students will be challenged to explore 
the question: what does it mean to have a social consciousness? 
What impact, if any, might an individual have on society? This 
journey will provide hands-on activities such as packing and 
distributing care packages, house building and painting, and 
arts and crafts activities with orphaned or abandoned children.

Estimated Cost Per Student: $1,890 - $2,110 




